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Wimbledon Championship
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• Approach - 6 weeks of tennis celebration
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Formula for success

• „What our fan thinks we should do“
• Tradition x modern technology
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Wimbledon website
• Not selling the product (tickets)

• It is about feeling

• Re-building http://www.wimbledon.com:
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http://www.wimbledon.com/


Social media
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Changing perceptions through platform
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Changing perceptions through content
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Wimbledon audience 
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Recommendations:
1. Articulate your purpose changing perceptions
2. Develope your tone
3. Treat each channel with respect (každý má svou funkci)
4. People matter
5. Embrace multiple platforms
6. Pull from your audiance but also push them
7. Content 1., partner 2.
8. Invent in collaborations (youtubers)
9. Test and track what you do
10. Don‘t be afraid to have fun!
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