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Hlavni heslo F1: , It all starts with the fans”

» Udélali si prizkum a fanousky rozdélili do jednotlivych segmentu, aby
pak na né spravne cilili

* Nejdulezitéjsi skupina tzv. Exciteables — okolo 37 let, sleduji prakticky
vsechny zavody a nékteré jedou navstivit osobné
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Fanousci maji v dnesni dobé zajem hlavneé o ,live streaming” + par
dalSich doplnka (podrobné casy v jednotlivych Usecich, statistiky atd.)

* Novinka 2TB — prenasi live jednu formuli cely zavod

* Pruzkumy zjistily, Ze F1 ma celosvétoveé obrovskou fanouskovskou
zakladnu coorts series globally
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Problémy s digitalizaci
* \Velké mnozstvi dat = je to drahé (HUBY, webhosting atd.)

* Jazykova rozdilnost (nutnost prekladu)
* Rychlost, kterou fanousci vyzaduiji
* Pozadavky partneru
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Budoucnost sponzoringu dle F1

moving from in-venue and

« Sponsorship impact is
jal and digital

TV exposure to engagement on soc
media

Rights holders need to adopt technology to prove
their worth in an ever changing digital world and
brands will lead the charge to properly value their

investments

Fan engagement can be measured in real time,
providing live analytics and ROI for ONgoINg
campaigns. Optimize during the life of the
sponsorship will increases the likelihood over
delivering on the impact of sponsorship..




